
 

              
  

Düsseldorf,  25  October  2018  

Press  release  

 
Erlangen  Arcaden  completes  modernisation    
  
Urban  meeting  point  in  the  heart  of  Middle  Franconia:  shopping  center  in  Erlangen  
attracts  with  new  design,  an  exciting  tenant  mix  and  an  even  higher  quality  of  stay  
  

On   25  October,   Erlangen   Arcaden   celebrates  
the   successful   completion   of   its   extensive  
revitalisation.   For   the   first   time,   visitors   can  
fully  experience  the  newly  designed  ares  in  the  
central   mall.   In   the   past   weeks   and   months,  
numerous   new   brands   like   Levi’s,   Tommy  
Jeans,   Calvin   Klein   Underwear,   Sostrene  
Grene  or  Nespresso  have  already  moved  into  
their   shops,   while   long-term   tenants   have  
extended   their   contracts   and   implemented  

their   latest   shopfitting   concepts.   In   autumn   2017,   operator   Unibail-Rodamco-
Westfield  together  with  investment  manager  TH  Real  Estate  started  the  repositioning  
project  with  an  investment  volume  of  around  ten  million  euro.  The  construction  works  
in  the  mall  started  in  May  2018.  
  
Erlangen  Arcaden  comprises  of  105  shops  on  a  sales  area  of  30,400  square  metres.  Anchor  
tenants   are  Deichmann,   dm,  Esprit,  New  Yorker,  Saturn,   s.Oliver,   tegut   and  Thalia.   The  
center  counts  around  9.7  million  visitors  yearly  and   is   easy   to   reach  with   its  660  parking  
spaces  and  an  ideal  integration  into  public  transport.    
  
“Our  goal  was  to  consolidate  the  strong  market  position  of  Erlangen  Arcaden  in  the  north  of  
Bavaria   and   to   further   strengthen   the   center’s   position   in   the   entire   region   as   an   urban  
meeting   place”,   says   Olaf   Ley,   Director   Investment   and   Asset   Management   at   Unibail-
Rodamco-Westfield  Germany.  “We  are  convinced  that  we  have  achieved  this  goal  with  the  
successful   modernisation   and   were   able   to   increase   the   quality   of   stay   and   appeal   of  
Erlangen  Arcaden  even  more.”  
  
New  lighting  concept  with  natural  light    
For   more   natural   light,   the   shopping   street   in   Erlangen   Arcaden   has   received   two   new  
atriums  in  the  past  months.  For  this,  the  ceiling  on  the  ground  floor  was  broken  through  on  
an  area  of  almost  26  and  19  square  metres,  respectively.  In  terms  of  design,  the  focus  is  on  
natural  materials  like  wooden  and  fabric  looks.    
  
Furthermore,  lights  in  the  center  were  replaced  by  energy-saving  LED  lighting.  With  a  total  
of  2,500  metres  lines  of  lights  as  well  as  2.000  single  lights.  Due  to  this,  Erlangen  Arcaden  
are   going   to   save   electricity   significantly   and   take   one  more   step   towards   sustainability.  
Numerous  tenants  are  also  switching  their  lighting  to  LED.  This  is  done  in  accordance  with  



 

the  Group’s  “Better  Places  2030”  strategy.  With  it,  Unibail-Rodamco-Westfield  committed  to  
substantially  improve  its  carbon  footprint.    
  
Increased  quality  of  stay  
The   quality   of   stay   is   furthermore   increased   by   generous   lounge   areas   and   improved  
signposting  with  its  own  colour  concept  on  three  floors.  In  this  way,  visitors  will  be  able  to  
take  shopping  breaks  and  orientate  themselves  better  in  the  center.  In  addition,  families  with  
children  have  more  options:  They  can  now  enjoy  a  diverse  kid’s  area  with  several  exciting  
highlights.    
  
“During  the  modernisation  of  Erlangen  Arcaden,  we  were  consistently  guided  by  the  needs  
of  our  30,000  daily  visitors”,  says  Niklas  Baldauf,  Portfolio  Manager  at  TH  Real  Estate.  “This  
is  why  we  are  sure  that  with  the  clear  positioning  and  the  strategic  concept  for  the  content-
related  further  development,  Erlangen  Arcaden  will  continue  to  be  the  number  one  address  
in  northern  Bavaria  when  it  comes  to  shopping.”  
  
  
  
Media  contact  
Unibail-Rodamco-Westfield  
press  office  Germany     
c/o  JDB  MEDIA  GmbH                 
Michael  Sömmer                 
Schanzenstraße  70              
20357  Hamburg                 
T:  040/  46  88  32  -631              
F:  040/  46  88  32  -32              
E:  urw@jdb.de  
  
  
About  Unibail-Rodamco-Westfield    
Unibail-Rodamco-Westfield  is  the  premier  global  developer  and  operator  of  flagship  shopping  destinations.  With  a  
portfolio  valued  at  €63.7  Bn  as  at  June  30,  2018,  of  which  86%  in  retail,  8%  in  offices,  5%  in  convention  &  
exhibition  venues  and  1%  in  services.  The  Group  owns  and  operates  102  shopping  centres,  of  which  56  are  
flagships  in  the  most  dynamic  cities  in  Europe  and  the  United  States.  Its  centres  welcome  1.2  billion  visits  per  year.  
Present  on  2  continents  and  in  13  countries,  Unibail-Rodamco-Westfield  provides  a  unique  platform  for  retailers  
and  brand  events,  and  offers  an  exceptional  and  constantly  renewed  experience  for  customers.    
With  the  support  of  its  3,700  professionals  and  an  unparalleled  track-record  and  know-how,  Unibail-  
Rodamco-Westfield  is  ideally  positioned  to  generate  superior  value  and  develop  world-class  projects.  The  Group  
has  the  largest  development  pipeline  in  the  industry,  worth  €12.5  Bn.  Unibail-Rodamco-Westfield  distinguishes  
itself  by  its  Better  Places  2030  agenda,  that  sets  its  ambition  to  create  better  places  that  respect  the  highest  
environmental  standards  and  contribute  to  better  cities.  Unibail-Rodamco-Westfield  stapled  shares  are  listed  on  
Euronext  Amsterdam  and  Euronext  Paris  (Euronext  ticker:  URW),  with  a  secondary  listing  in  Australia  through  
Chess  Depositary  Interests.  The  Group  benefits  from  an  A  rating  from  Standard  &  Poor’s  and  from  an  A2  rating  
from  Moody’s.    
  
For  more  information,  please  visit  www.urw.com  
  
  
  
  
  



 

About  TH  Real  Estate  
TH  Real  Estate,  an  affiliate  of  Nuveen,  the  investment  manager  of  TIAA,  is  one  of  the  largest  real  estate  
investment  managers  in  the  world  with  $115bn  in  AUM.  Managing  a  suite  of  funds  and  mandates  spanning  both  
debt  and  equity  across  diverse  geographies,  sectors,  investment  styles  and  vehicle  types,  we  provide  access  to  
every  aspect  of  real  estate  investing.  With  over  80  years  of  investing  experience,  and  more  than  500  real  estate  
professionals  located  across  24  cities  throughout  the  US,  Europe  and  Asia  Pacific,  the  platform  offers  unparalleled  
geographic  reach,  which  is  married  with  deep  sector  expertise.  
Our  investment,  asset  management  and  corporate  strategies  grow  from  a  deep  understanding  of  the  structural  
trends  that  we  believe  will  shape  the  future  of  real  estate  and  responsible  investing  beyond  market  cycles.  This  
‘Tomorrow’s  World’  approach  sits  at  the  core  of  our  investment  process  and  business  operations,  informing  our  
long-term  view  of  real  estate  investments  for  the  enduring  benefit  of  both  clients  and  society.  
  
www.threalestate.com    
  


